technologist + product analyst w/ 17 years experience

TECHNOLOGY EXPERIENCE

GMP (CM360, Analytics) - 15+ yrs
Google Ads / YouTupe - 10+ yrs
Facebook Ads - 10+ yrs

DV360 / The Trade Desk - 2+ yrs

DOMAIN EXPERTISE
e  UlI/UX Product Management °
* Database, ETL, Dashboard Design  ®
* Ad Tech/Ops + Cloud (AWS/GCP) d
* Digital Analytics + Data Science °

* Paid social / social Strategy e DoubleVerify - 2+ yrs
* Display Media / Programmatic ¢ Adobe Advertising Cloud
e PPC/SEM/SEO e Smartsheets/Jira/Asana 3yrs

PROFESSIONAL SUMMARY

Technical Product Manager w/ 3yrs owning Business Software Ul
solutions. 8 yrs at ad agencies, 6 years in digital marketing tech, 6 years in
Travel advertising. Extensive knowledge of ad tech/APIs, measurement,
brand safety, unit economics, and agile product lifecycle principles.

EXPERIENCE SUMMARY

Recent / FTE

Amazon - Fulfilment Technology & Robotics

Senior Product Manager - Technical | Sep 24 - Current

* Delivered Biz Requirerments for PackApp Ul supporting 200K users

Amazon - MODE (Mediqg, Operations, Data & Execution)

Senior Product Manager - Technical | May 23 - Sep 24

Head of Ad Operations & Governance (F76) | May 22 - May 23

* [ead deviopment and launch of paid media Taxonomy product
* Launched in-house Ad Ops capabilities for Amazon Brands

Amazon Web Services

Senior Marketing Manager - Paid Media (F7e) | May 20 - May 22

* Delivered Redshift database with/ 30M rows of initial data to support
automated reporting for 600+ Marketing stakeholders

Expedia Group

Campaign Manager - Programmatic Video (F1e | Jul 19 - Feb 20

Paid social Manager (FTe) | Sep 18 - Jul 19

Social Ads Analyst (F7o) | Sep 17 - Aug 18

e Global FB/IG Holiday campaign drove 1K App downloads in one week

MARKETING CONTRACT AND CONSULTING ASSIGNMENTS

Amazon - Social Advertising
Marketing Manager (Contract Consultant) | Mar 20 - May 20

Expedia Group
Marketing Manager (Contract Consultant | May 17 - Aug 17 Maternity Cover
MKkt Campaign Analyst (Contract Consultant) | Sep 15 - Dec "6 Maternity Cover

L'Oreal Digital Marketing Manager (Contract Consultant) | Oct 12 - Dec 12
* Managed S agencies & internal teams on Haircare product launch

Ab AGENCY EXPERIENCE
Mustache Agency Media Director (independent Consultant) | Mar 13 - Sep 15
*  Drove 2MM+ Programmatic + Paid Social Video Views for KLM / Holland

Razorfish Assoc. Media Director (Contract Consultant) | Jan 17 - Apr 17
*  Managed Nike media team of 10 / Lead programmatic buying strategy

McCann Account Director - L'Oredl (independent Consultant) | Jan 13 - Feb 13
* [ead Flash & Rich Media creative development for Miracle Blur

Essence (mow essencemediacom) Digital Media Planner (=75) | Dec 11 - Sep 12
* Accounts Google (Search, Offers, Play. Chromebook, & others)

Profero (now mullenLowe) Digital Media Ploanner (~7e) | Jul 10 - Jun 11
¢ Accounts: Western Union, Les Schwab (SEM), Catalent (SEM)

neo@ogilvy Digital Media Planner (ndependent Consuitant) | May "0
e Accounts UPS

Sharpe Partners Digital Media Planner / Acct. MNgr (F76) | Aug 07 - May 10
e Accounts Western Union, Circuit City, Fujifilm USA (Social)

hire@jreese.net | jreesenet

HTMLS, CSS - 10 yrs

SQL - 8yrs

Tableau - 5 yrs

Python - 2 yrs

MS Office, Apple Keynote/Pages
Adobe CC (Ps, Lr, Id, Pr, Ae, Dw)
Front-end Web development

EbucaTioN

wWashington University in St Louis
BA | Magjors in Psychology and Acting

SELECTED PRroJECTS
Amazon

Established vision, won approv-
al, and successfully launched
AWS cloud product with front
end Ul to govern Ad Server and
DSP taxonomy and operations

Amazon Web Services

Developed and launched prod-
uct roadmap mechanism to
determine monthly priorities for
paid media workstreams.

Partnered with vendor solution
engineers frorm Google, Face-
pook, and LinkedIn to maintain
ad tech stack

Independently authored Adobe
Analytics dashboards, Tableau
dashboards built on Redshift
SQL, and utilized agency data
to identify weekly perforrmance
insights.

Expedia Group

Transitioned all Global Paid So-
cial activation to in-house team
operations.

Developed A/B test framework
iNn partnership with internal
Analytics + Data Science teams
which drove 280% YoY incredase
in Paid Social A/B tests.

Launched Factorial + Multi-
Armed Bandit Ad Copy Tests
which drove stat sig 9% in-
Ccrease in purchases and 25%
increase in Clicks



